
What is the most important role for industry bodies in 
supporting climate change action? 
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On average, respondents strongly 
agreed with the statement below:

What words describe how you feel about 
CLIMATE CHANGE? (132 responses)

62%

16%
14%

Consistent 
advocacy around 

a defined set of 
policy priorities

What are the biggest barriers you face in implementing 
climate change mitigation on projects? 

If we accept that industry bodies have a role in advocating for 
changes to government policy, what should this look like?

As professionals, 
we should address 

CLIMATE  
in our everyday 
work without 

waiting for 
governments 

or clients to 
require it

‘ ’
62%  30% Lack of funding 

 13% Insufficient support from managers or leaders

 23% Constraints by clients or my workplace

 12% It is not specified in the brief

 15% We work on any project irrespective of 
potential climate impacts

 5% Being a strong advocate in the workplace 
might limit my career

 1% There is no need to implement climate 
change mitigation, in my view

 62% Advocate to influence 
government policy

 16% Facilitate knowledge 
sharing of national 
and international best 
practice

 14% Foster debate and 
action with other 
professional bodies (eg. 
engineering, planning)

 3% Provide education and 
resources

 3% Create a home for like 
minded professionals 
to get support and 
motivation

 3% None, industry bodies 
shouldn’t pursue this

3% 3% 3%

I don’t accept 
that industry 
bodies have a role

88%

2%

Respond to transport 
issues on a case by case 
basis as they arise

10%

In your role as a transport professional, 
what is your primary responsibility 
regarding climate change?

89%
Mitigation

11%
Adaptation

“All is not lost:  
we need to reduce 
emissions as fast as 
we can.” 

“The damage is 
done: we need to 
build a higher levy.”

worried

denial

frustrated powerless

urgent

challenged over-
whelmed

anxious
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WSP and AITPM conducted surveys to gather insights on the transport planning industry’s ability to address
the decarbonisation challenge. They wanted to know what AITPM members and professionals think about their 
capacity to make a positive impact in their field. The survey was sent out prior to the webinar, and attendees also 
filled out a survey during the event. The results of both surveys are presented below.

Who should be advocating for sustainable and climate-resilient transport? (select any that apply)
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Industry bodies

Corporations

NGOs

Academics

Community organisations

Other

To what extent does your organisation 
provide comprehensive training and 
resources to enhance your capability 
to address the challenges of climate 
change?

Would you like to do more to 
address climate change mitigation 
or adaptation in your professional 
capacity?(%)

How concerned are you about the impact of climate change on 
Australia and on our work?

Yes, I’m keen to  
do a lot more

Yes, to some extent

I already do enough

No, that’s not  
relevant  to my job. 

I’m not sure

71.3%

17.2%

6.9%

2.3%

2.3%

57.5%
Extremely 
concerned

24%
Very 

concerned

Not at all 
concerned

5.7%

Slightly
concerned

Moderately 
concerned

9.2%

44.8%  
Sometimes

26.4% 
Rarely 

17.2% 
Frequently

4.6% 6.9%

How often does your organisation provide opportunities for you to implement changes or innovations in 
response to climate change – either as thought leadership or on projects?

Never I’m not sure

Limited training and resources

41.4 %

Some training and resources

32.2 %

No training and resources

16.1 %

I’m not sure

6.9 %

Extensive training and resources

3.4 %

How confident are you that governments will act fast enough to 
make the necessary changes to decarbonise transport at the rate 
required to keep us within 1.5 degrees?

In your professional capacity, how prepared do you think you are 
to address the challenges of climate change through practical 
advice or solutions?

67 23
Not confident at all 

Not particularly 
confident

 Confident
Very confident

I’m not sure

3.4 2.3 3.4

14.9

Somewhat prepared 

Very prepared

I’m not sure

Somewhat unprepared

Very unprepared

51 3.4

27

2.3

3.4%




